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SYLLABUS
OF

Distance Education
for

Post Graduate Diploma Advertising Management

- 11

- 111

-1V

- VI

& Public Relations.
(One Year Course)

Basic Principles of Advertising and Public-Relations
Practice of Advertising

Advertising ethics, Codes and Laws
Practice of Public - Relations.

Basic Principles of Marketing and Management.

Production Or Assignments.



PAPER - 1

Total Marks - 100
Pass Marks - 40
Time - 3 Hrs.

BASIC PRINCIPLES OF ADVERTISING & PUBLIC-RELATIONS
PART -1

“Advertising : Introduction, defininition, classification, growth and development

Q.
oy
! of Advertising, Scenario of Indian Media, process of Advertising and its need.

-l"-.“_\_ ! L
[ Motivational and persuasional communication of Advcrtismg.rferl principles of

"‘—'--\.\_\_ 4

- .\‘Urgﬁ Gobals. Basic models of Advertising Communication. Difference between
o
L

Advertising, Public - Relations and publicity Lixtension cducalinﬁ

PART -1I

Social Advertising : Concept & Process

iy

PART -1II

Structure and function of an advertising aguncius_)cmlshiltancy, empanelling,

¥ Revenue and expenditure; space selling, leading advertising agencies of India &
World.
Public - Relations: Definition, function and development; difference between
i ;Q Public Relations and Corporate Communication, its function and need. Public-
St

Relations in Private and Public-Sector. Corporate identity and corporate image

2



bulding.  Crisis communication, Lobbying, Public-Issue  Communication.
Government Public Relations (Central and State) -- with special reference of

Directorate of field publicity and press Information Bureau. )

‘Note : There will be 10 questions out of which five will have to answered. All
questions carry equal marks. The students shall have the option to wrte their

answers both in English or Hindi in the theory examination & assignment.



PAPER - II

Total Marks - 100
Pass Marks - 40
Time -3 Hrs.

PRACTICE OF ADVERTISING :

Newspaper, Magazine, Radio, Doordarshan, Film, Internet, Poster,

- Banners, Hoardig, Wall-writing, Transit Media, other miscellenous media.

Advantages and disadvantages of various Media. Characteristics of media. '

- Emerging media, sponsered programme, Road show.

Internet Advertisement : Glossary of Internet advertisement, History and
9/ Growth of Internet, kinds of internet advertisement. Advantages and dis-
advantages of Internet advertisement. Traditional advertisement & Internet

Advertisernent. New dimensions in Internet adverﬂscmcnt.ﬁiiayout & design;

& - -

Idea generation, kinds of creativity. Creativity in Advertising, Idea generation

C,ﬂ’f’ process. Style of Copy-writing, various kinds of visualization. Layout &

) Designing of the advertisement for Journal & Magazine; Slogans, visual & copy,

. Balance, & harmony, Psychology of colours, Symbols, Cartoon & Graphis;
Copy writing for Radio & Tﬂ

" Media Planning & Activities: Advertisement process for Radio & TV

Q: | Advertising Campaign:- Campaign Planning, objectives, Target groups;

o

-

ipsychographis, creative stretegies, evaluation and analysis, Budgeting,



Media - structure, Media - options ; Media Selection, case studies of

r
|

o “Advertising campaigns & structure of DAVP,

L

Note : There will be 10 questions out of which five will have to answered. All
questions carry equal marks. The students «hall have the option (o write their

answers both in English or Hindi in the theory examination & assignment.



PAPER - Il

Total Marks - 100

Pass Marks - 40

Time - 3 Hrs.
ADVERTISING ETHICS & CODES OF LAWS

PART -1

v Advertising Ethics : Definition of ethics, what ethics of advertising i1s? Need

T i. and scope of ethics for practice in advertising industry. Social responsibility &

self regulation, credibility in advertising,Untruthful and fraudlent adverlising;J‘
L : o AAVE ,

Bovernment regulations and ethics in advertising, consumer organization and
y advertising, voluntary conirol by advertising agencies, voluntary control by
I

Q' - advertisers. ‘?‘(’dvcrtising standard council of India.:- Study in details; Sex in

| advertising, Hororr in advertising.
: Cas-; Stud;es - Ir;:lian, i?orr:ign Individual and corporate. Advertising codes for
publishing advertisement in India:-
i) For print media:- Aims & objectives.
v .. ii)  For electronic media: Radio (AIR) TV (D.D) Cinema & Internet.
Advertising codes for UK.& U.S.A. Product codes - Tobacco, Alcohal,

Arms and Amunition, Drugs case study.



PART -1I

o %tmductitm : Need of advertisement laws and dimensions of advertisement

F0,

o 5
c}‘t};-*’*

business/industries Nature of Ad Laws in general. Constitutionality of

restrictions and ads.

Laws relating to advertising. —

Advertising and article 19 (1 and 2) of Constitution.._~"

V,,I}rugs and magic remedies Act 1984, .~

Sections relating to advertising in IPO Code 1868, Indian Contract Act
i

The Pubjab Act 1914, MRTP Act 1984.

Banking and Non banking ﬁnf-mcial miscellenous Act. ~

Young person harmful publication Act 1986, o8

Drugs and Cosmetics Act, 1940. 3

Copyright Act 1987. .~

Patent & Trade Marks Act.~

—Defamation/Libel laws and Ad industries/business, The emblems & names

(Prevention of Improper use) in ad business/industry, Act 1980.
Indian Food Act 1890.

Consonfship and advertising ol

Lottery and prize competition Act.

Contempt of court by advertisement. i



0@ Objectives and functions of (A.S.C. - Advertising standard councils) -

o0 Rejections of advertisement of specified unspecified grounds.

Note : There will be 10 questions out of which five will have to answered. All :
questions carry equal marks. The students shall have the option to write their

answers both in English or Hindi in the thecry ¢xamination & assignment.



D

|

PAPER -1V

Total Marks - 100
Pass Marks - 40
Time - 3 Hrs.

PRACTICE OF PUBLIC RELATIONS & CODE OF ETHICS OF
PUBLIC RELATION. '

Practice of Public Relations: Principles and models of public relations. Tools

of Public Relations., structure and function of In House Public Relations,
structure and functions of commercial public relations agencies. Planning and
implementation of public relations.

Press Release : Writing and distributions, press conference, Institutional public

relations & International public relations. Image building & pressure groups.
New public relations & internet. Public relations campaign : Case studies &
evaluation.

Code of ethics of P.R.

Definition, conduct of Public relations professional: Code of conduct of
International Public Relations Association; code of All India Radio; Code of
conduct of Public Relations Society of India (PRSI). Code of TV (D.D) code of
Professional World; Internal & extermnal code; Personal Code; Public Relations
and credibility; Role of Public Relation is crisis management, Truth in Public
Relations campaign, Public Relation in Practice, Case studies of Public

Relations:- with the reference of laws and codes; Public Relations & Laws.



Note : There will be 10 questions out of which five will have to answered. All
questions carry equal marks. The students shall have the option to write their

answers both in English or Hindi in the theory «xamination & assignment,

10



PAPER -V

Total Marks - 100
Pass Marks - 40
Time -3 Hrs.

BASIC PRINCIPLES OF MARKETING & MANAGEMENT

PART -1
Marlketing :

%ﬁnitiuns and Core Concepts
7

| Marketing tools

I

o "4 P's- product, price, place and promotion

*Market Segmentation- targeting and positioning

| Analyzing the marketing environment
| —

udy Consumer behaviour. Needs and motivat on. Group Dynamics.

Social surroundings. Consumer perception.
. Promotion mix - direct selling, Advertising, Sales promotion, Merchandising

| Public relations.

Brand evaluation. Development new brands,
" New trends in Marketing - Experiential Marketing, Integrated Marketing
v ﬁ |;I Communication, Relationship Marketing, Network Marketing, cyber
|
I"|| Marketing, e/m Commerce.
| Rural marketing with special reference to Indian environment
H“'Ethi{: and marketing

11



7 " Management:
_I'"'D{:f'miti(m and Concept
Nt
Y;‘\.“w 'I, Planning, organizing, implementing, controlling and evaluating
i

| Decision making - the decision process
| Organization - Classical organization, Modern organization
Communication p.mccss, control process
Human resource management - The perceptual process, the learning Process, the
( “motivation process. Personality development.

|
. ‘ Role and qualities of a good Manager.

ﬂ*’/ | Entrepreneurship - creating new ventures.

Future trends in Management.

Note : There will be 10 questions out of whic1 five will have to answered. All
questions carry equal marks. The students shall have the option to write their

answers both in English or Hindi in the theory examination & assignment.

12




PRODUCTION/ASSIGNMENT

RELATIONS)

PAPER - VI

(ADVERTISING

Total Marks - 100
Pass Marks - 40
Time -3 Hrs.

&

Iach student will prepare a collection of following materials:-

1. Advertisement writing for Newspapers and Magazines
1. Classified — ===-- f e 3
£ Classified display ----- 6 - 3
B Display  ==--- L —— 10

Demographic & psychographic profile

2. Radio spot & zinjels ---- 3 - 6
(script)

3. Pumphelets == 3 e 6
Broachers ~ seeee K J— 6
Wall writing ~ =e-ee- 6 SRSU |
Banmmers =000 eeeee- RET 3
Posters 0 eseeee- e L — 10
Press Release ———em- . [ 5
News Letters = ecemeee 5 i %
(House Journal 24 pages)------- | 10

13
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Direct Mail ~— cmeeeea 2 -—ee-- 2

(Television Advertisement)------- =S 1

Script for Speech  —eeeeee 1 Sy N

MissieN . ebjecty ves

E.Qljm'bﬁda%-ma-garhm S | A 10
2 Vol Fo o

One advertisement =~ ------- 1 Nasss 0

Campaign &one Public
Relation campaign

Note : Student have option to resubmit the paper, but not revaluate the paper.
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